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The top Internet advertisers by media value. The data are provided by TNS Media Intelligence.
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view: Top 50 Internet Advertisers in October 2007

Methodology: The chart represents the value of display advertising in both standard and
nonstandard ad formats using CPM-based methodology. Media expenditure estimates don't
always take into account special considerations, including publisher discounts, barter

agreements, cosponsorship, affiliate relationships, and the like.



